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PROJECT PURPOSE

« Introduce placemakin
strategies to Highland Park

« Jumpstart outreach with
residents using five themes

o« Healthy Foods

e Active Recreation
o Biking/Walking

e Social Support

e Green Spaces

« Create action plan

e« Implement effective
placemaking

e Create quality public places




TIME LINE

First Client Second Client Highland Highland Final Report
Meeting Meeting Spark Spark Presentation Complete

2/19/19 3/5/19 3/30/19 4/6/19 4/30/19 5/14/19




DEMOGRAPHIC AND
HEALTH PROFILE



DEMOGRAPHIC AND HEALTH PROFILE

15% 2017 Highland | Middlesex | New
Park County Jersey
109%
s% Median 35 38 40
Age
- <15 15-29 60+

3044 45-39

W Highland Park ™ Middlesex County ™ New Jersey

Highland Park’s population is much younger
than that of Middlesex County and New Jersey.



White (%)

Black (%) m Hispanic (%)

T

New Jersey

Middlesex County

Highland Park

Asian (%) m Other (%)

DEMOGRAPHIC
AND HEALTH
PROFILE

Highland Park’s
population relatively
larger White group.

Race
(2017)



DEMOGRAPHIC AND HEALTH PROFILE

Income
2017 Highland Park Middlesex New Jersey
County

Income & Poverty
Median per capita income $42,180 $37,667 $40,567
Median household income $75,913 $83,133 $76,745
Population below poverty line (%) 10% 8.6% 10%

Highland Park’s population has a significantly higher median per capita

income than the county and the state.




DEMOGRAPHIC AND HEALTH PROFILE

2%

Transportation
(2017)

Highland Park’s
population spends less
time on traveling to
work, and has a higher
percentage of people
who walk and bike to
work

Highland Park Middlesex County New Jersey

m Carpooling (%) ™ Public transit (%) ® Bike (%) Walk (%)



WHY Y People prioritize the

quality of place when

H EALTH? m choosing where to live

[&j’ Place matters for health



CURRENT POLICIES
AND PROGRAMS

Health in all Policies (HiAP)

“Creation of communities that maintain a
state of complete physical, mental and ol R
social well-being and not merely the " waLk BIKEl FUNI b
absence of disease or infirmity.” ¥

-Public Health Institute




CURRENT POLICIES

Highland Park Planning Documents
« Master Plan, 2003

- Highland Park Green Community Plan, 2007
« Master Plan Re-Examination, 2010

« Environmental Resource Inventory Plan, 2012

« Capital Improvement Plan, 2015

« Community Forestry Management Plan, 2018

« Coming soon: Master Plan Re-Examination, 2019




CURRENT POLICIES

Highland Park Policies &
Ordinances

- Complete Streets
. Sidewalk Cafes
. Sidewalk Maintenance




CURRENT
PROGRAMS

Main Street Highland Park

Friday Farmers Market

Arts in the Park Street Festival
Outdoor Movie Theater

And many more...

Farmer’s Market ,‘Sité_,,;‘




PLACEMAKING



PLACEMAKING

What is placemaking?

e Building high-quality public
places

 Engaging the community to
build investment in place




LQC: LIGHTER,
QUICKER, CHEAPER

. Efficiently transforming public
spaces within short timeframe

. Can help to show public how
spaces can be put to good use




LQC EXAMPLES

Source: Project for Public Spaces



PLACEMAKING FOR
HEALTHY PLACES

Healthy Foods

Active Recreation
. Biking/Walking

Social Support

. Green Spaces
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POWER OF 10+

City/Region Destination

10+ MAJOR DESTINATIONS 10+ PLACES IN EACH 10+ THINGS TO DO,
LAYERED TO CREATE SYNERGY

Source: Project for Public Spaces




else’s book

e’

. 2

Source: Project for Public Spaces



PLACEMAKING

MEETING

February 19 "

. Meeting with HP ;;"
stakeholders

. Explore the

proposed sites




PLACE AUDITS

. Formed groups at
meeting

. Observed sites

. Rated using PPS
guide




WHAT MAKES A GREAT PLACE?

NUMBER OF WOMEN, CHILDREN & ELDERLY

LOCAL BUSINESS OWNERSHIP

STREET LIFE LAND-USE
DIVERSE ACTIVE
SOCIAL NETWORKS PROPERTY VALUES
STEWARDSHIP FUN
EVENING USE RENT LEVELS
COOPERATIVE VITAL
VOLUNTEERISM RETAIL SALES
" NEIGHBORLY SPECIAL
_ SOCIABILITY
WELCOMING REAL
PLACE _
FROXIMITY ™, [ ¥elel 233 COMFORT el
N\ LINKAGES & IMAGE J Ly
- CONNECTED WALKABLE
TRAFFIC DATA e WALKABLE,;&" o SITTABLE
MODE SPLITS N )NVENI ATTRACTIVE SANITATION RATING
TRANSIT USAGE HISTORIC BUILDING CONDITIONS
PEDESTRIAN ACTIVITY S CRIME STATISTICS
PARKING USAGE PATTERNS ENVIRONMENTAL DATA
MEASUREMENTS INTANGIBLES KEY ATTRIBUTES . ' PPRfjlﬁlTj(é

Ih @l SPACES




Highland Park
High School
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Woodbridge
Avenue
Corridor:

e Corridor activation and
beautification

e Benches and
planters

e Better and more
creative lighting

o Art fixtures




Farmers’
Market Lot:

e Lamps for heat and
lighting

e Permanent and varied
seating

e Canopy for rain cover




34 Ave
Municipal
Parking Lot:

* Flexible lot as
performance or
community space

e Parking beautification

e Benches, bike racks,
lighting




Veterans
Memorial
Park:

e Traffic calming
measures

e Public art project




Outdoor
Living Rooms:

e Build aesthetically
pleasing installations

* Implement themed
programming

 |nitiate partnerships
with local businesses
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POSTCARD

Visit a corner and get a stamp!

What Joinlus for fun activities and‘spark new ideas in your ; ]
community. ': :

Why Tell us your ideas for what you would like to see next in ' .
Highland Park:

When = Saturday 3/30, Sunday 3/31, and Saturday 4/6

Time 1700 pm to 4:00 pm

T .




e

may be |
tiblic are being:

maadk

anuey .Ev.

r A

Raritan Ave

s
SNUBAY PIE

n



ITERATIVE PROCESS

Update
First Second Collect

Highland

AYEIITINES Highland Feedback for

and
Engagement
Questions

. Discuss
Feedback

Spark Future
Event Events

Spark Event




3rd & Raritan SW & NE Corner
Biking & Walking + Green Spaces




3rd & Raritan SW & NE Corner
Biking & Walking + Green Spaces




3rd & Raritan SW & NE Corner
Biking & Walking + Green Spaces




3rd & Raritan SW & NE Corner
Biking & Walking + Green Spaces




3rd & Raritan SW & NE Corner
Biking & Walking + Green Spaces




3rd & Raritan SW & NE Corner
Biking & Walking + Green Spaces




3rd & Raritan Penstock Coffee
Social Support




3rd & Raritan Penstock Coffee
Social Support




3rd & Raritan Penstock Coffee

Social Support




3rd & Raritan Penstock Coffee
Social Support




3rd & Raritan Penstock Coffee
Social Support




itan Penstock Coffee

Social Support

3rd & Rar




itan Penstock Coffee

Social Support

3rd & Rar




4th & Raritan NE Corner
Healthy Foods




4th & Raritan NE Corner
Healthy Foods




4th & Raritan NE Corner
Healthy Foods




4th & Raritan NE Corner
Healthy Foods




4th & Raritan NE Corner
Healthy Foods
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4th & Raritan NE Corner
Healthy Foods




4th & Raritan SW Corner
Active Recreation




4th & Raritan SW Corner
Active Recreation
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ARREL Y

tan SW Corner

Recreation

4th & Rar
Active
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FINDINGS FROM
HIGHLAND SPARK



DOT BOARDS

One or two themes at
each corner

A gquestion to prompt
votes

Potential design
improvements and
programming
Additional
suggestions welcome

Questions updated
on second weekend




HEALTHY FOODS:

What would get you to eat more healthy foods?

Healthy Food

Green Carts : :
Educational Programming

Community Gardens

\ ‘.:J\MW \(jl\ ¢ c( t;‘.-\m\q,"\ S M\




HEALTHY FOODS: Total Votes

Green Carts Expansion of Community Healthy Food Edible
Farmers Gardens Educational Landscaping
Market Programming

m Healthy Food Dot Count 3/30 m Healthy Food Dot Count 4/6



HEALTHY FOODS: Total Votes

40 -

35

30

25

20

15

10

5

0

Green Carts |Expansion off Community Healthy Food Edible
Farmers Gardens Educational Landscaping
Market Programming

m Healthy Food Dot Count 3/30 m Healthy Food Dot Count 4/6



GREEN SPACES:

What additional green space do you want to see in HP?
Pocket Parks N Trails —
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GREEN SPACES: Total Votes

20 11 9

10

15

10
3

10

| I

0

Pocket Parks  Street Trees Community Trails Parklets
Gardens

m Green Space Dot Count 3/30 Green Space Dot Count 4/6



GREEN SPACES: Total Votes

Pocket Parks  Street Trees Community Trails Parklets
Gardens

m Green Space Dot Count 3/30 Green Space Dot Count 4/6




GREEN SPACES: Total Votes

Pocket Parks| Street Trees Community Trails Parklets
Gardens

m Green Space Dot Count 3/30 Green Space Dot Count 4/6




WALKING AND BIKING:

What would get you walking and biking more?

Play Street or

Beautify Streets _
M Open Street Events




WALKING & BIKING: Total Votes

10

11
9
I . 2
o __

Beautify Streets Reduce Bike Lanes  Play Street or  Wayfinding
Speeding Open Street Signage &
Events Maps

m Walking and Biking Dot Count 3/30 Walking and Biking Dot Count 4/6




WALKING & BIKING: Total Votes
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Beautify Streets Reduce Bike Lanes | | Play Street or| Wayfinding
Speeding Open Street Signage &
Events Maps

m Walking and Biking Dot Count 3/30 Walking and Biking Dot Count 4/6



SOCIAL SUPPORT:

What would encourage you to be more social?

More Community Events

T aYERT AR

B Sun Shades




SOCIAL SUPPORT: Total Votes
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More Showcase Local Sun Shades Free Little Parklets
Community Talents Library
Events

m Social Support Dot Count 3/30 Social Support Dot Count 4/6



SOCIAL SUPPORT: Total Votes

More Showcase Local' Sun Shades Free Little Parklets
Community Talents Library
Events

m Social Support Dot Count 3/30 Social Support Dot Count 4/6




ACTIVE RECREATION:

What would make you play and be more active?

Play Street Water Fountain

Sun Shades : Other Suggestions




ACTIVE RECREATION: Total Votes

30

4

Play Street Provide Sun Shades Open Streets Water Fountain  Exercise
Exercise Programming
Equipments

Active Recreation Dot Count 3/30 Active Recreation Dot Count 4/6



ACTIVE RECREATION: Total Votes

4

Play Street Provide Sun Shades Open Streets Water Fountain  Exercise
Exercise Programming
Equipments

Active Recreation Dot Count 3/30 Active Recreation Dot Count 4/6
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RECOMMENDATIONS
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ACTION PLAN .
RECOMMENDATIONS

 3rd Ave Municipal Parking Lot
e Veteran’s Park

« Woodbridge Avenue Corridor
« HP Farmer’s Market Lot

e 3rd Aye Corridor (Outdoor
Living Rooms)




FARMERS MARKET LOT P e
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RDAVENUE CORRIDOR Action Plan

Recommendations

(Outdoor Living Rooms)
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PROGRAMMING AND DESIGN
RECOMMENDATIONS

Expand

Expand the
Farmer’s
Market in
size and
hours of

operation

Grow

Grow the
Borough’s
community
gardens

Install

Install water
fountains

throughout
the Borough

Host

Host more
community
events,
especially
those
showcasing
local talent

Increase

Increase
humber of
parklets and
pocket
parks to add
green space
and areas
for social
engagement




ENGAGEMENT
STRATEGIES

Gather community input to
increase public’s sense of
investment in places

Encourage community
collaboration to make
great places



POLICY



POLICY

e Parklet Ordinance

e Updating Complete Streets
Policy

 Encouraging placemaking
in Master Plan




MOVING
FORWARD




: NEW JERSEY
------------
CAPITAL

ilsE

KRESGE

FOUNDATION

ARTPLACE

Q? ........................

2> Humanities
J- rF KNIGHT AV ?:%m
Rebert Woo Johnson Foundation \ FOUNDATION ART WORKS. o

FUNDING OPPORTUNITIES



THE “SPARK?”

e Create a brand

 Ignite and engage more “spark”
into HP!

* Encourage residents to live their
best lives by:
« Walking & Biking
e Socializing
e Feeling pride for their community




THANK YOU
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Q&A
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